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«THO3EMHA MOBA (3A TIPO®ECIMHUM CITPSIMYBAHHSIM)»
JJISl NIATOTOBKM HA NMepumomy (0CBiTHLOMY) piBHi
3100yBaviB BUIIOI OCBITH OCBITHLOI'O CTYIEeHsI 0aKaJjaBpa
3i cneniaabHoOCTi 242 Typuszm
rajy3si 3Hanb 24 Cdepa 00ciayroByBaHHst
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PO3POBHHUK:

HomenTka kadeapu MOBO3HABCTBA,
KaHJUJaTKa MMeJarorigyHuX HayK, JOIEHTKA
«27» cepnus 2021 poxy

CXBAJIEHO

Pimenns kadeapu MOBO3HABCTBA
«27» cepnusa 2021 poky, npomokon Ne 1.

3aBigyBadka kadeapu, JOKTOPKA MeTaroriqHIX
HayK, KaHauaaTKa GUI0J0rTYHUX HAYK, JOLEHTKA
«27» cepnua 2021 poky

Jexaneca QakynpTeTy yHpaBIiHHS Ta EKOHOMIKH,
KaHIUJIaTKa eKOHOMIYHHUX HAyK, TOIIEHTKA
«27» cepnnsa 2021 poky

MOTOKEHO

PimeHHst METOIUYHOT pay YHIBEPCUTETY
28 cepnna 2021 poxy, npomoxon Ne 1.

[Tepmra mpopekTopka, TOJI0Ba METOMYHOL pain
YHIBEPCHUTETY, KaHAUJaTKa HayK 3 JepKaBHOTO
yIpaBJIiHHSA, TOLEHTKA

«28» cepnnsa 2021 poky

O6mnixoBwuii oocsr 0,92 ym. ap. apk.

Omxera PEMBAY

Oxsra HAI'OPHA

Tersna TEPEHIEHKO

Ipuna KOBTYH
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1. Onuc HaBYAJbLHOI AUCHMUILTIHI

HIudp 1 Ha3Ba ramxysi 3HAHb
Kon 1 Ha3Ba cremianbHOCTI
HazsBa crieriamizanii

Hassa nucrumiinm

24 Coepa obciyroByBaHHs
242 Typuszm

IHo3emMHa MoBa (3a mpodeciiHuM

CIPSIMYBaHHSIM)
Tun qucuuIuTiHA —  000B’s13K0Ba
Ko nucuuruiiau — III1O 2.
OcBIiTHIl piBEHb, HA IKOMY —  IepHui
BUBYAETHCS JUCIUTLIIHA
CrymniHb BHUILOT OCBITH, 1110 —  OakanaBp
3100yBa€eThCs
Kypc / pix HaB4aHHS —  JIpyrui, TpeTiil, ueTBepTuit
Cemectp — 4,5,6,7,8
OOcAr BUBYEHHS JUCIIAIIIIHU:
1) 3aranbHuii 06cAT (KpeauTiB — 15,5/465
€KTC / ronun)
2) nenHa GopMa HaBUAHHS:
ayTUTOPHI 3aHATTS (TOJIUH) - 262
% BIJ 3araJILHOTO 00CTY - 56
JIEKIiHI 3aHATTS (TOJIHH) - -
% B11 00CATY ayTUTOPHUX TOJIUH - -
MIPAKTUYHI 3aHITTS (TOIMH) - 262
% Bi 00CSTY ayTUTOPHUX TOJUH — 56
caMmocTiiiHa poboTa (ToIH) - 203
% BiJ 3aralibHOTO 00CATY — 44

THXXKHEBUX I'OJJWUH:
AYAUTOPHUX 3aHATb

CaMOCTIIHOT poboTH

3) 3a0uyHa (hopMa HaBYAHHS:
ayJIUTOPHI 3aHATTS (TOJIMH)
% Bix 3araspHOTO 00CATY

4,5, 6 cemectpu — 4
7 cemectp — 3

8 cemecTp - 2

4,5, 6 cemectpu — 4
7 cemectp — 3

8 cemectp — 2

He mepeadaueHa



JIEKIIH1 3aHATTS (TOJIHH) - -
% Bi1 00CATY ayIUTOPHUX TOJIUH - -
CeMIHapChKi 3aHATTS (TOIUH) - -
% Bi 00CATY ayIUTOPHUX TOJIUH - -
camocTiiiHa po6oTa (ro1H) - -
% BiJ1 3araJIbHOTO 00CATY - -
TH)KHEBUX T'OJIMH: -
ayJTUTOPHUX 3aHSITh - -
CaMOCTitHOT poboTH - -
12.  ®opma ceMecTpoBOTrO KOHTPOIIIO — 4,5,6,7 cemecTpu - 3aJiK,
8 cemecTp - ek3aMeH

13. Micue QIUCHUIUIIHA B JIOTTYHIA

cxemi:

1) monepeHi TUCHIUTLTIHA —  3I10 2 «InozemHa MoBa»

2) CynyTHI 1 HACTYITHI TUCIUILTIHU — [MIIO 4.3 «Opranizaris EKCKYPCIHHOT
nismeHOCTIY, IIIIB 4.1 «MixHapoaHO-TIpaBOBE
pEryJIfOBaHHS TYPHUCTHYHOI disutbHOCTI», I[IT1B
4.2 «lIpaBoBe peryiarOBaHHA TYpPUCTHUHOI
IismbHOCTI B Kpainax €C», IIIIB 4.3
«Opranizaris MDKHAPOJIHOTO Ta
TUIUIOMaTHYHOTO oOciyroByBanHs», [II1B 6.1
30BHINTHEOCKOHOMIYHA TISUTBHICTB
mignpuemcteay, III[IB 6.2  «MixHapoaHi
E€KOHOMIYHI BITHOCHHI, TITIB 6.4
«CrenianizoBanuii TypU3M (motieBwHiA,
KYyJIbTYypHO-TII3HaBAIbHUH, peniriitHui,
npuroanuiibkuii)», [111B 6.5. «CrenianizoBaHuit
Typu3M (JIIKyBaJbHO-03/JOPOBUMHN, €KOJOTTYHUH,
CLIIbCHKHH, CHIOPTHBHHUIA )», [II1B 6.6
«CrnemianizoBanuii  typusm (auioBuii, MICE,
ociTHi)», [IIIIB 6.9  «Cranmaptusaitis,
ceprudikamis Ta JILIEH3YBaHHA TYPUCTUYHOL
JISUIBHOCTI B 3apyOiKHUX KpaiHax», I1I1B 6.10
«MixKHapOAHUM TYpHU3M», [11IB 6.11
«MiXHapogHa TypucTHuHa iHAycTpis», IIIIB
6.12 «Typuctnuni opranizarii cBiTy», [1IIB 7.2
«Typuctnunuii OpEeHIMHTY, I1I1B 7.3
«Typuctnune imimxMelikepctso», [T 2.2
«TexHomnoriyna [IPAKTHUKAY, III1 23
«[TepeauioMHa IpaKTHKA.

14. MoBa BUBYEHHS JUCIUAILIIHA —  aHrjiicbKa

2. 3anu1aHoBaHi pe3y/IbTATH HABYAHHS

IIporpamsi 3arajbHi KOMIIETEHTHOCTI

koMmmneTeHTHOCTI, | KO7. 3naTHICTh mpaltoBaTu B M>KHAPOITHOMY KOHTEKCTI.

sIKi 3K11 3paTHicTh CHiNKYBaTHCA 1HO3EMHUMHU MOBaMH.
3100yBalOTHCH daxoBi KOMIIETEHTHOCTI

nix yac BuBueHHsi| K27. 3natHicTh 10 criBIpalli 3 AUTOBUMHU HapTHEPAMH 1 KJIIEHTAMH, YMIHHS

HaBYAIbHOI  |3a0e3mneuyBaTy 3 HUMH €(DeKTHUBHI KOMYHIKaIlii.




pucommainm | K28, 3parHicTh mpamoBaTH y MIDKHApOJHOMY CEpEIOBMII Ha OCHOBI

MO3UTHUBHOTO CTAaBJICHHS JIO HECXOXOCTI JI0 IHIIMX KYJIBTYp, MOBAard Jo
PI3HOMAHITHOCTI Ta MYJBTHKYJIBTYPHOCTI, PO3YyMiHHS MICIEBHX 1
npodeCiiHuX Tpaauiiid IHIIUX KpaiH, pO3Mi3HaBaHHS MDKKYJIbTYPHHX
npobiaem y npodeciitHiil mpakTui.

ITP06. 3acTtocoByBaTHM y MPAKTUYHIN MiSUTBHOCTI MPUHIUIKA 1 METOIU
oprasizarii Ta TEXHOJIOTii 00CITyrOBYBaHHS TYPHUCTIB.

ITPOS. InenTH(iKyBaTH TYPUCTUYHY TOKYMEHTAIII0 Ta BMITH NPaBHJIBHO
HEI0 KOPUCTYBATHUCS.

ITP09. OpranizoByBaTu Mpoiec 00CIyrOBYBaHHS CIIOKHWBAYiB TYPUCTHUYHHUX

Pe3ysbTaTH  |OCIYr HAa  OCHOBI  BUKOPUCTaHHS  Cy4YacHHX  iH(QOpMaLiHHHX,
HABYAHHS KOMYHIKAI[ITHUX 1 CEpBICHUX TEXHOJIOT1i Ta JOTPUMaHHS CTaHIAPTIB SKOCT1

1 HOpM Oe3meKu.

IIP11. BomomiT aepkaBHO Ta I1HO3EMHHMH MOBaMH Ha piBHI,
JOCTaTHBOMY JUTSI 31IHCHEHHS TPOQECIHHOT TisITBHOCTI.

[TP12. 3actocoByBaTM HaBUYKH MNPOAYKTUBHOTO  CIIJIKYBaHHS 31
CIIO’KMBAaYaMH TYPUCTUIHHUX MTOCIYT.

Iicna 3a6epuiennsn 6ueueHHA OUCUUNTIHU
3000y8a4 NOGUHEH NPOOEMOHCIMPYBAMU MAKL Pe3y/1bmamu HAGUAHHI:

1. 3nannsa
(30amuicmo 3anam’amogysamu abo iomeoprosamu paxmu (mepminu, KOHKpemHi

Gaxmu, memoou i npoyedypu, OCHOBHI NOHAMMSL, NPABUILA | RPUHYUNU, YLTICHI meopii moujo)

1.1) 3HATU NPUPOAY CHHTAKCUYHMX BITHOLIEHb T4 OCOOJIMBOCTI IPaMaTHUYHUX PO3PAIIB 3
METOI0 1X pOo3Mi3HaBaHHS 1 MPOJYKYBaHHs B akaJeMiuH1i Ta npodeciiiHiil cdepax;

1.2) 3HAaTU Ta BUKOPHMCTOBYBAaTH MOBH1 ()OpMH, BIACTHUBI Uil OQIIIMHHUX Ta PO3MOBHHX
pericTpiB akaJeMI4HOr0 Ta NpOoQeciiiHOro MOBJICHHS;

1.3) MOKa3yBaTH Ha MPAKTHUIll aKIIEHTHO-MeNo1iiHe oopmiieHHs ¢pa3 pi3HOTO
KOMYHIKaTUBHOT'O THIY;

1.4) BIJITBOPIOBATH MOBH1 MOJI€N1 3B€PTAaHHS, BBIWIMBOCTI, BUOAYEHHS, IOT'OJDKEHHS TOILO;

1.5) BU3HAYaTH Ta yTBOPIOBATHU MPABUIIbHI T'paMaTH4HI (JOPMU Ta KOHCTPYKLIT Ha PiBHI
PO3MOBHOI Ta MUCEMHOI MOBH;

1.6) BIJITBOPIOBATH JIGKCUYHMI MaTepiall 3 MPONOHOBAaHUX PO3MOBHHUX TEM;

1.7) 3HAaXOJUTH 1HPOPMALIiIO PO TYPUCTUYHI HAIIPSIMKK Ta BU3HAUHI ITaM SITKH,
BHUKOPHCTOBYIOYH 1HIIOMOBHI JDKEpEa;

1.8) Ha3MBaTH OCHOBHI 3acO0M KOMYHIKaIlil B TYPUCTHYHIH raysi;

1.9) 3HATH 0COOJIMBOCTI 3aCTOCYBAHHSI PEKJIAMHHX TEXHIK B TYpU3MI;

1.10) BOJIOJIITH 1H(OPMAITIEIO TPO MOCITYTH Ta MPOAYKTH, 1110 TPOHOHYIOTHCS TYPUCTHUHUMHU
areHTCTBAMHU;

1.11) Ha3WBaTH BUJIM OTEJIB Ta PECTOPAHIB; 3HATH OCOOJIUBOCTI IXHBOI iSUIBHOCTI;

1.12) 3HATH OCHOBHI €TaNy MPOJaxXy TYp MaKeTiB;

2. Po3yminna
(30amuicmyv po3ymimu ma inmepnpemyeamu ueUeHe, YMiHHA NOACHUMU hakmu,

npasuida, NPUHYUNU, Nepemeopro8amu C108eCHUll Mamepial y, HanpuKkiao, Mamemamudti

8UpA3U; NPOSHO3Y8aAMU MAUOYMHI HACTIOKU HA OCHOBI OMPUMAHUX 3HAHD)

2.1) MOSICHIOBATH 3HAYCHHS JICKCHYHUX OJUHHMIb;

2.2) nepekyaaTH 1HIIOMOBHI JPKepeia Ha YKpaiHChbKY MOBY 13 BUKOPHUCTaHHSIM CIOBHHKA
Ta 0e3 CIIOBHHKA;

2.3) BUOMpATH OCHOBHY iH(OpMAIIiIO 3 aBTCHTUYHUX TEKCTIB, OB S3aHUX 3 HaBYaHHSM Ta

CIIEIIAJIbHICTIO;




2.4)

o0y yBaTH J1aJIOT 3 TPOITOHOBAHUX PO3MOBHHX TEM;

2.5) 00roBOPIOBATH BAXKJIMBICTh 1HO3€MHOI MOBH U1 IPOQeCiiHOI MirOTOBKY;

2.6) 00roBOprOBaTH OCOOJIMBOCTI TpOo(deciiiHOl MiArOTOBKM MaWOyTHBOro (axiBIs y
CYJacHUX YMOBaX 3 METOIO YCIIIIHOTO MpaleBIalTyBaHHS;

2.7) BHOWpaTH HEOOX1HY 1H(POPMAIIIIO TTPO PECYPCH 1 MOMKIIMBOCTI TYPUCTHYHOI chepu;

2.8) PO3PI3HATH Pi3HI THIX TYPUCTIB 1 TUIN BiATIOYHHKY;

2.9) MOSICHIOBATH PI3HUIIO MK PI3HUMHU THUTIIaMU TTpodeciii B TypucTUuHIN chepi;

2.10) BUOWpaTH HEOOX1MHY 1H(POPMAIIIO JIJII XapaKTePUCTUKU TYPUCTUYHUX HAIPSMKIB Ta
BU3HAYHUX MaM'SITOK.

3. 3acmocysannsa 3nanw
(30ammicmo 8UKOPUCTNOBYBAMU GUBYEHUTI MAMEPIAL Y HOBUX CUMYAYIAX (HANpuKLao,
3acmocyseamu ioei ma Konyenyii 01 p036 S3aHHA KOHKPEMHUX 3a0at)

3.1) BUKOPHCTOBYBATH JICKCHYHHI MiHIMYMY B aKaJIeMiuHii Ta npodeciiiHiii cepax;

3.2) 3aCTOCOBYBATH HABHYKH MPaBUIHLHOI BUMOBU aKTUBHOT'O CIIOBHHKA;

3.3) 3aCTOCOBYBATH rpaMaTH4Hi (POPMH Ta KOHCTPYKIIT HAa PiBHI PO3MOBHOI Ta MUCEMHOT
MOBU;

3.4) 3aCTOCOBYBATH MIKKYJIBTYPHE PO3YMIHHS y TIpoIeci 6€3mocepeTHbOTro YCHOTO i
MUCEMHOTO CIIJIKYBaHHS B aKaJIeMIYHOMY Ta npodeciiiHoMy cepeloBUIl;

3.5) HaJIC)KHUM YMHOM MOBOJANTH ce0e i pearyBaTH y TUIIOBHUX CUTYAIlisIX MOBCSIKICHHOTO
JKUTTS; PO3YMITH Pi3HI KOPIOPATUBHI KYyJIbTYpH B KOHKPETHUX KOHTEKCTAX 1 T€, IKUM
YUHOM BOHU CIIIBBITHOCATHCS OJHA 3 OJHOIO;

3.6) BUKOPHCTOBYBATH HAaBUYKH MOHOJIOTIYHOTO Ta JiaJIOTIYHOTO BHCIOBIIOBAaHHS B MEXax
TEM IpOrpamu;

3.7) COpUIMAaTH 1HO3€MHE MOBJICHHSI, BU3HAYATH MO3MIIIIO 1 TOUKY 30py MOBIIH,

3.8) nepeadaYuTH OCHOBHY 1H(OpPMALIiI0 TEKCTY 3a MOro 3aroJOBKOM Ta LIFOCTPaTUBHUM
MaTepiajoM, 10 CYIPOBOJDKYE TEKCT (IPOrHO3YIOUE YNTAHHS);

3.9) rOTyBaTH [OMOBiAI Ta Npe3eHTalii 3 NHUTaHb MPOQECiiHUX IHTEpeciB 1HO3EMHOIO
MOBOIO (YCHO Ta MMCbMOBO);

3.10) VKJIalaTd TEePMIHOJIOTIYHI CIOBHUKM 3a CHeIialbHICTIO Ha 0a3l aBTEHTHUYHOI
JITEpaTypu Ta JITepaTrypu 3a haxom;

3.11) BOJIOJITH MOBOIO PEKIIaMU;

3.12) 3aCTOCOBYBATH 3ac00M Ta METOAM MOTHBAIIil 10 MOJOPOKYBaHHS;

3.13) MIPOEKTYBaTH NAaKETHUH Typ; FOTyBaTH Opolrypy abo BeO-CTOPIHKY Ui TYPUCTUYHOTO
TYPY;

3.14) BMITH OTPUMYBATH Ta HaJaBaTHU KJIi€EHTaM 1H(GOpPMAIIO MPO Pi3HI TUIU MOMEIIKaHb,
rOTelli, PECTOPAaHH, MICLsl TPOMAICBKOTO XapuyBaHHS;

3.15) onucyBaTH reorpadidyHi 0coOIUBOCTI, JaHAMIA]T, KIIMAT, IOTOLy Ta MPUPOAHHUMA CBIT

MiCI_IL TYPUCTUYIHOT'O IMAJIOMHUITBA.

4. Ananis
(30amuicmo pozousamu iHGhopMayio Ha KOMNOHEHMU, PO3YMIMU iX 83AEMO38 "S3KU MA

OpP2AaHi3ayitiHy CMPYKmypy, Oauumu ROMUIKU U 02PiXu 8 102iyi MIPKYB8aHb, PIHUYIO MIHC

Gaxmamu i HacriOKamu, OYiHIOBAMU 3HAYUMICb OAHUX)

4.1 BH3HAUYaTH POJIb TA 3HAYEHHS 1HO3€MHO1 MOBH B Cy4YaCHOMY CYCHUIbCTBI;
yd ycy )
4.2) nopiBHIOBaTH JisuibHICTh BH3 kpaiH MOBa SIKMX BUBUYA€ThCs Ta YKpaiHu;
4.3) NOPIBHIOBAaTH TUIH MTpoQeciii B TypUCTUUHIN cdepi;
4.4) aHali3yBaTy (QYHKI Ta 3aBJaHHs KOJKHOTO BUAY Npodeciil B TypucTuuHii chepi;
4.5) BU3HAYaTH OCHOBHI HANPSIMKU PO3BUTKY IHAYCTPii TYpHU3MY;
4.6 [IOPIBHIOBATH IISJIBHICTE MICLIEBHX TYPUCTUYHHUX OIIEPATOPIB Ta TYPAre€HCTB,
b
4.7 BU3HAYATH TEHAEHIIT Ta 3MIHU B MOTHABALI] I IOBEIIHI] TYPUCTIB;
b
4.8) LTIOCTPYBaTH 37100yTi TEOPETUYHI 3HAHHS MPUKJIAAMH 3 TTPAKTUKH.

5. Cunmes




(30amuicmov NOEOHYBAMU YACMUHU PA3OM, W0D 00eparcamu yine 3 HOBOK CUCTNEMHOIO

e1acmugicmio)
5.1) MOSICHIOBATH CYTh Ta 3HAYCHHSI JICKCHYHUX OJIMHHIIb IHO3€MHOK MOBOIO;
5.2) (dbopMyIrOBaTH BUCIOBIICHHS 3 TPOIIOHOBAHUX CHUTYAIIiif;
5.3) 30upaty (haKTUIHHI MaTepial 3 MPOMOHOBAHOI TEMHU.

6. Ouinrosanns
(30amuicmov OYiHIO8AMU BANCIUBICINL Mamepiany OJisi KOHKPemHOI Yini)

6.1) OLIIHIOBATH JISTIbHICTh TYpPONEpaTOPiBTa TYPUCTUYHUX AreHTCTB,

6.2) CHIBBIAHOCHTH CHCTEMY MapKETHHTY 1 peKJIaMH B TYpu3Mi B YKpaiHi Ta 3a pyoexem;
6.3) MOPIBHIOBATH MO3UTUBHI T4 HETATHBHI ACTIEKTH PO3BUTY TYPH3MY;

6.4) BH3HAYaTH OCHOBHI 3aBJJaHHS TYPHUCTUYHUX areHTCTB Ta TypONEepaTopiB;

6.5) OIIIHIOBATH POJIb PI3HUX BUAIB PO3Bar B cepi Typu3My.

7. Cmeopenns (meopuicmp)
(30amuicms 00 CMEOPEHHS HOBO20 KYIbIMYPHO20 NPOOYKMY, MEOPYOCHIL 8 YMOBAX
OazamosumipHocmi ma a1bmepHAMuU8HOCMI Cy4acHoi Kynbmypu)

7.1) MPOMOHYBATH IIJISXH MOJIMIIEHHS OpraHizaiii HaB4YaJIbHOTO POIECY AJIs
MOKpAIIEHHS! YMOB HaBYaHHS Ta 11032 HABYAJIBHOTO JKUTTS CTY/ICHTIB;

7.2) CTBOPIOBATH MPE3EHTAIlI] i3 3aIPOIIOHOBAHHUX TEM;

7.3) MUCATH €ce 3 MPOIMOHOBAHUX CHUTYAIlil;

7.4) OyIyBaTH TUTAHH JIOTIOBIEH;

7.5) YKJIaJIaTu MiHi TJ0capii 10 BUBHAYCHUX TEM;

7.6) IPOEKTYBATH MAKETHUH TYD;

7.7) roTyBaTH Opourypy abo Be0-CTOPIHKY JUIsl TYPUCTUYHOTO TYPY

3. IIporpama HaBYaJIBLHOI AUCHHUILIIHA

Tema 1. Modern means of delivering information / Cyuacnui 3acobu
nepeoaui ingopmayii

Advantages and disadvantages of technological progress / Ilo3uTuBHI Ta HeraTHWBHI
CTOPOHU TEXHOJOTIYHOTO IIPOTPeECy

Broadcast messaging / Ilepemada moBiJOMIICHHS 3a JOMOMOTO0 MOOITBHOTO TenehoHy
ab0 KoMIT I0TEpa

Electronic mail vs postmail’ / EnextpoHHa noiTa Ta 3BUYaiiHii MOIITOBHIA 3B’ 130K

Facsimile / ®akcuminbHuU 3B’ 130K

Text messages / TekcToBi MOBIAOMIICHHS

Pieces of advice how to use the Internet / ITopaau o0 kopucTyBaHHs [HTEpHETOM

Educational and entertainment websites / [TormynsipHi OCBITHI Ta po3BaXKaJIbHI caiiTn

Telephone messages / TenedonHi moBiOMIICHHS

Exchange of information on phone/ O6min iHpopMarieto o Tenedony

Communication technologies / KomyHikaTuBHI TeXHOJIOT1i

Innovative capabilities of modern communication technologies / InnoBamiiini
MO>KJIMBOCTI Cy4YaCHUX KOMYHIKaTUBHUX TEXHOJIOT1H

Communicative technologies intourism development / KomyHikatuBHi TexHONOTIi y
PO3BUTKY TYPU3IMY

Mobile devices and communication technologies in the work of a travel agency /
Mo0611bHI PUCTPOT Ta KOMYHIKAITIHHI TEXHOJIOT1T y pOoOOTI TYpUCTUYHOTO areHTCTBA

Modern Internet and its role in the development of the tourism industry / CydacHwuii
[HTEpHET 1 HOTO POJIb Y PO3BUTKY TYPUCTHYHOI ramy3i

Internet technologies in tourism / IaTepHeT-TEXHOIOTIT B TypHU3Mi

Grammar

Cnocobu diecnosa. YMOBHI peUeHHs yCiX TUIIIB.




Language etiquette / Mosnuit emuxem Tunosi ¢pa3u npu 3HaiiomctBi. [IpuBiTaHHs Ta
BIAMOBINI HAa HHUX. Turynu Ta dopmu 3BepTaHHsA. Tumosi ¢pasm s MovyaTky po3MoBU /
npoianHs. Crnenudika odiniiHOro MpUBITAHHS

Tema 2. Tourist motivations. Marketing and Promotion in Tourism /

Momusayis 0o mypuszmy. Mapkemune i pekniama 6 mypusmi

Types of enterprises in tourism / Tunu mignpUeEMCTB y TypH3Mi

Types o ftourist products / Tunu TypuCTHYHHX TPOAYKTIB

Tourism industry: general features / Iugycrpist TypusMy: 3arajibHi pucu

Describing strengths and weaknesses / Onuc cwiibHHX 1 CIAOKHX CTOPiH TYPHUCTUYHOI
chepu

Motivation for travel / MotuBaitist 10 mogopoxei

Purpose and reasons for travel / Mera Ta migcraBu Aiist OAOPOXKEH

Describing trends in tourism / Onuc TenaeHiii B cdhepi Typusmy

Changes in tourist motivation and behavior / 3minu B MOTHBALIi1 Ta TIOBEAiHIII TYPHCTIB

Travel packages and different package holidays / Typucruuni makeru

The marketing process in travel and tourism/ MapkeTHHIOBHii ITpoIIeC Y TYpU3Mi

What is marketing in tourism? / Illo Take MapKeTHHT y TypH3Mi?

Marketing terminology/ MapkeTuHroBa TepMiHOJIOTisI

A SWOT analysis as a basic technique in marketing / SWOT-anani3 sk ocHOBHa
METOJIUKA MAPKETHUHTY

Sale of services and tourist products / [Tpoaa mOCIyr i TYpUCTHYHHUX MTPOTYKTIB

Advertising of a tourist product / Pekiiama TypucTHYHOTO MPOIYKTY

Analysis of tourist advertising products and its development / Awnani3z TypucTHYHOI
peKIaMHOI MPOIYKIIii Ta ii po3podka

The language of advertising / Mosa pexiamu

Promotion in tourism / PeknamaB Typusmi

Promotional techniques / Metoau Ta npuitoMu pekiaMu

Sales promotion techniques / Metoau ctumysmtoBaHHs 30yTy

Tourism promotion in a local area / IIpocyBanHs Typu3My B MiCLIEBOMY IIPOCTOPI

Promotion techniques used by tourism authorities/ Metoau mnpocyBaHHs, IO
BUKOPHCTOBYIOTHCSI OPTaHAMH BJIaH B Chepi Typu3My

Grammar

Yucnienuk. Knacugikamis 4YUCIIBHUKIB. YTBOPEHHS KUIBKICHUX Ta THOPSAKOBUX
YUCTIBHUKIB. B)KMBaHHS KIJIBKICHMX YHCIIBHMKIB Yy MAaTeMaTHYHMX OIeEpalifix Ta Mpu
BU3HA4YeHH1 yacy. Hanmucanns 1 untanns nat. Ll uncna ta npodu.

Tema 3. e-Travel and Tourist information services / Typucmuumni
iHghopmayitini nocayeu

The vocabulary of online travel sales distribution/ Jlekcuka po3moBCIOKEHHST OHJIANH-
MPO/IaXiB TYPUCTHUYHUX MPOJIAXKIB

Information and communication technologies, andtravel distribution / Tadopmariiitno-
KOMYHIKaI[ii{HI TEXHOJIOTIi Ta PO3MOALT MOA0POXKEH

Alternative travel agents / AnpTepHaTHBHI TYpUCTHYHI areHTH

Proactive marketing / IIpoakTiBHUI MapKeTHHT

Formal and informal registers in professional emails / Odiriitai Ta HeodilliiHI pericTpu B
npodeciiHUX eNEKTPOHHUX JTUCTAX

Preparing and introducing presentations / IligroroBka Ta rnpeacTaBIecHHs TPE3CHTAIlII

Presenting a personalized product / IIpencraBieHHs epcOHANTiI30BAHOTO MTPOIYKTY

Top tips for presenters / Haiikpariii mopaay 1uist Beay4nx



Advantages and disadvantages of buying travel products through the Internet / ITepesaru
Ta HEJJOJIKHU MOKYIKH TYPUCTUYHHUX TOBapiB yepe3 [nTepHeT

Ways of providing information to tourists / Ilnsxu HaganHs iHGopMalii TyprcTam

Types of encounters with the public / Tunu 3ycTpiveii 3 rpomMaacbKicTIO

Information types. Sources of tourist information / Tumu indopmarii. Jxepena
TYPUCTUYHOI iHpOpMaLii

Tourist information centers. / Typuctuuni iHpopMaliiiiHi HeHTpH

Skills needed to work in a TIC / HaBuuku, HeoOxinani aiist podotu B TIC

Advantages and disadvantages of TICs and websites / ITepeBaru ta negomiku TIL ta BeO-
caiTiB

Assessing customer types / OriHka TUIIIB KITI€EHTIB

Grammar

Cunmaxkcuc ckniaonozo peuents. Tunu ckiaoHux peuens

Language etiquette / Moenuii emuxem

MogHi (popMHU BUCITOBJICHHS MOASKH / BUOAYCHHS / IPOXaHHS.

Tema 4. Touroperators and Travelagencies / Typonepamopu ma
MYPUCMUYHI A2eHMCMEd

The work of touroperators/ JlissibHiCTh TYpUCTHYHUX OIIEPaTOPiB

The role of touroperators / Posib Typoneparopis

Services offered by a tour operator / ITociyru, siki IPOMOHYE TYpOIIEPATOP

Asking a touroperator for information / Otpumanns iHdopmariii B Typoreparopa

Managing touroperators / YrpasiiHHS JisUIbHICTIO TypOIIEpaTopiB

Describing local touroperations / Onuc nisuTbHOCTI MICIIEBUX TypOIIepaTopiB

Tour operations and contracts / Typonepaiiii Ta KOHTpaKTH

The work of travel agencies / Po6oTta TypuCTHYHHX areHTCTB

Staff of a travel agency / Ilepconan TypuctiuuHoi dhipmu

Services and products offered by travel agencies / Ilocayrm Ta mpoayKTH, IO
MNPOMOHYKOTHCA TYPUCTHIHUMU aI'CHTCTBAMU /

The stages of the sales process / Etanu npouiecy npogaxy

Dealing with new customers / Po6oTta 3 HOBUMH KIliEHTaMU

Suggesting alternatives and making a recommendation / IIpornonyBaHHS albTepHATHB Ta
HaJaHHS PEKOMEH Iallii

Negotiating process in tourism. Tips on successful negotiating / ITeperosopuuii nmporiec y
cdepi Typusmi. [lopanu 11010 npoBeieHHS YCIIITHUX NTEPETOBOPIB

Grammar / I pamamuxa

Iputivennux. Iloemopenns. IlpuliMeHHMKH dacy, Micls, pyxy. 3HaXOKEHHS
NPUMMEHHUKIB B TEKCT1 3aHATTSI, MOSICHEHHS X BXKMBaHHSI.

Tema 5. Tour as the main market product / Typ six ocnosnuii punxosuii
nPOOYKm

What is a tour? / I1lo Take Typ?

Types of tours / Buau typis

Managing touroperations /Oprawni3artisi TypiB

Standards of performance / Crangaptu pobotu

Arrangements on tour / Oprawni3arist TypiB

Work with customers / Po6oTa 3 kiienTamu

Designing a package tour / [IpoekTyBaHHs TAaKETHOTO TYPY

Advantages of package tours / IlepeBaru nakeTHUX TypiB

Preparing a tour brochure or webpage for a packag etour / ITinroroBka Oporrypu abo BeO-
CTOPIHKH JJISI TYPUCTHYHOTO TYPY



Co-creation / CniBTBOpYiCTh

Study tours / O3uaiiomui Typu

Discussion of the touristroute / O6roBopeHHs TYpUCTUYHOTO MapIIPYTy

Organization of tourist travel / Opranizaitisi TYpuCTHYHOT [TOOPOKI

Organizing and conducting sightseeing tour/ Oprasxi3aiisi Ta IPOBEACHHS €KCKYPCIHHOTO
Typy

Tourism professionals employed on a particular tour / Crieriastictet 3 Typu3my, 3aiiHATI B
MIEBHOMY TYpi

The job of a tour manager / tour guide. Qualifications and experiences required to work
as a tour guide /manager / PoboTa kepiBHHKA TypiB / eKCKypcoBona. KBamidikaliis Ta D0CBij,
HEOOXiH1 I pOOOTH TiIoM / MEHEKEPOM

Job opportunities for tour guides in one’sown area / MoIHBOCTI POOOTH IS
€KCKYPCOBO/IIB Y BIIACHOMY PETiOH1

On tour / ITix yac Typy

Skills to give commentaries and tell stories / HaBuuku komeHTyBaTu Ta pO3MOBigaTH
icropii

Problems on tour / ITpoGyiemu 3 Typamu

Insurance in tourism / CtpaxyBaHHS B TypHU3Mi

Tourism legislation / Typuctuyse 3aKOHOIAaBCTBO

Consumers rights protection / 3axuct npas CrioKHBaviB.

Grammar / I pamamuxa Degrees of future probability

Phrases: language of calming and dealing with a crisis

Tema 6. Arrivals / Ilpubymms

An introduction to working in tourism. Welcoming visitors. Greeting and introducing/
Beryn o po6otu B Typusmi. 3yctpidaemo BiABiayBauiB. [IpuBiTaHHs Ta 3HaHOMCTBO

Cultural differences in greetings. Introducing one self and some one else /KynabTypHi
BIIMIHHOCTI B nipuBiTaHHi. [IpencraBnsemo cede Ta iHIINUX

Describing arrival services and arrival places/ Omucyemo mociyru Ta micist

Arrival and moving on. Arrival and transport. Car hire services/ Ilpubyrrs Ta
nepecyBanHs. Tpancnopt. [Tociayru npokaTy aBTOMOO1LIIB

Grammar

Word formation / Crosomsip. Tlpedikcn IMEHHHKIB, MPUKMETHHKIB Ta [€CIiB 3
MPOTHUJIC)KHUM 3HAYCHHAM

Tema 7. Holiday representatives at work and events management /

isnvuicms animamopie ma opearizayis 3ax00ie

Types of holiday repsentatives/ Tumu animaTopis

Skills and personal qualities needed to be a holiday representative / HaBuuku Ta ocoducri
SIKOCT1, HEOOX1/TH1 Ji71s1 poOOTH aHIMaTopa

Giving a welcome meeting talk / Biranbpna 6ecina

Advice and obligation / TTopaau Ta 3000B’s13aHHS

Holiday health / lorpiumanHs mpaBuir 0XOpOHH 3A0POB’S I1i]] Yac MPOBEICHHS 3aX0/IiB

Tips on tipping / ITopaau oo 4aifoBUX

Events management / Opranizaiiis 3ax0/1iB

How an events management company works / Sk mpaifoe KOMMaHis 3 YIpaBIliHHS
OIIAMUA

Careers in events management / Kap’epa B ynpaBiiHHi 3aX01aMH

Skills needed to work in the sphere of events management / HaBuuku, HEOOXiqH1 st
poboTu y cepi ynpaBiaiHHS MOAISIMU

10



Explaining and defining the key concepts of events management / IlosicheHHs Ta
BHU3HAYCHHA KIIFOYOBUX ITOHATH ynpaBJ'IiHH}I HO,Z[iSIMI/I

Events organizer job description / Onuc pobotu opranizaropa 3axo/iiB

The role of teamwork in events management/ Pois KoMaHIHOI pOOOTH B yIpaBIIiHHI
3axoaamMu

Doing are search of events management with tourism training courses — either in your
own country or a country you would be interested in studying and working in / Jociimxyemo
YIOPaBIIHHS MOISIMH 32 JOTIOMOT'OK0 HaBYAJILHUX KYPCIB 3 TYpU3MYy — CBOIM KpaiHl 4M KpaiHi, y
K1l BaM OyJ10 O 1iKaBO HABUYMUTHUCS Ta MPAIFOBATH

Language etiquette / Moenuit emuxem

MoBHi ¢pa3u ains TpUBEPHEHHS yBard HE3HAHOMIIS,, BHCJIOBJICHHS TOMISKH, HaKasiB,
IMpOXaHHA, 103BOJIY, mo0akaHHsI.

Phrases and expressions used in briefing and clarifying arrangements

Tema 8. Hotel Economy and Management / I'omenvue eocnooapcmeo ma

VAPABIIHHA 20meiem

History of development and legal regulation of the hotel industry/ Ictopis po3Butky
TOTENBHOT IHAYCTpIi

Types, characteristics and classification of hotel accommodation/ Tumu, xapakrepuctuka
Ta KiIacu(ikallis miJIpUEMCTB TOTSILHOTO TOCTIOIapCTBA

Giving information about hotels / Hagauust indopmariii mpo roreni

World known hotels / HaiiBimomiri rotesi cBiTy

Hotels in Ukraine / Toteni Ykpainu

Famous hotels in Europe, castles-hotels / Bigomi rorteni Aurmaii, Himeuuntu, 3aMKu-
roTeni

Types of hotel rooms / Tunu kiMHaT y roTeni

Booking a hotel room and confirmation/ BpoHnioBaHHS TroOTenbHOro HOMEpa Ta
HiATBEPIKEHHS] OpPOHIOBAHHS

Hotels services / [Tociyru miampueMCTB TOTEIBHOTO TOCHOAAPCTBA

Additional services / Jlonatkosi mocinyru

Automation of technical processes in the hotel industry / ABromatu3ariis TeXHIYHHUX
MPOLECIB y TOTEILHOMY T'OCIIOJAPCTBI

Organization of work of services and divisions of the hotel enterprise / Opranizartis
po6oTH cy>K0 1 MiAPO3AUTIB TOTEIHHOTO MiAMPUEMCTBA

Hotel plan and facilities / ApxitekTypa Ta iHTep’ep MiANPHEMCTB TOTEIBHOTO
rocrnogapcTBa

Reception of tourists in the hotel / TTpuitom TypucTiB y roresni

Registration procedures / ITocenenns y roremi

Organization, rationing of labour and working hours of hotel employees / Opranizaiis,
HOpPMYBaHHS Ipalli Ta poOOYHil yac MpaiBHUKIB FOTELHOTO TOCIOAAPCTBA

Life in the front office. Front office duties

Client perception of hotels / CraBneHHst KI1i€HTIB 70 TOTEIIB

Signs in the hotel and room / YMoBHi 3HaKku B roTesi Ta KiMHATI

Hotel staff and services / Ilepconan roTeiro Ta roTeIbHHUNA CepBic

Professional and personal qualities of a hotel employee / TIpodeciiini Ta 0coOHCTI SIKOCTI
HpaI_IiBHI/IKa TOTEIIIO

Professional ethics of a hotel employee/ TIpodeciiina eTrka mpalliBHHKa TOTEIHHOTO
HiIPUEMCTBA

Ethics of business communication and style in serving guests/ Ertuka naizoBoro
CHUIKYBaHHS 1 CTHJIb B 00CIYTOBYBaHHI TOCTEH

Modern requirements to hotel staff/ Cyugacui Bumorun 10 00CIyroByHOUOro mepcoHany
T'OTCJIIO
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Appearance and dress code/ 3oBHilIHii BUTIISA Ta Ipec-KO

Dealing with complaints in the hotels / Ckapru B roteni

Checking out / Bucenenns 3 roremnto

Customer feedback. A hotel customer satisfaction form/ Biaryku xmienTiB

Responding to common hotel guests’ problems / BiamnoBiap Ha momupeHi mpoodiemMu
rOCTEN TOTEINIO

Quality standards / Ctanmaptu sKoCTi

Hotel management / Oco6auBOCTI yIipaBiliHHS TOTEIBHUM T'OCIIOAAPCTBOM

The structure of the hotel trade Ctpykrypa rorensHoi Toprisii

Comparing hotel groups / ITopiBHSHHS TOTE€IBHHUX TPYII

Managing a hotel/ Yupasninus roreinem

Rewarding good performance / HaropomkeHHs 3a XOpOIIli TOKa3HUKH

Duties and responsibilities of a front office manager / OGoB’s13ku KepiBHUKA (PPOHT-
odicy

Skills and personality characteristics of a hotel manager / HaBuuku Ta ocobucticHi
XapaKTePUCTUKU MEHEIKepa TOTEII0

Human resources — selecting new staff / Jlroaceki pecypcu — midip HOBOTo epCOHATY

Skills needed to be a good hotel manager / IlpodeciitHi Ta 0COOMCTICHI SIKOCTI
MEHeKepa TOTeITto

Surviving the interview / IIpoxopkeHHs criBOecian

Grammar Causative constructions

Language etiquette / Mosnennceuii emuxem Tenedonna po3moBa: GOpMYJIH MPUBITAHHS
Ta IPOILIaHHA, BI/I6a‘~ICHH$I, MMpOoXaHHs IIEPCA3BOHUTH, 3aJIMIINTH HOBiI[OMJICHHSI Ta iHIHC.

Tema 9. Hotels entertainment / Opeanizayis 0oszeinnisn 6 ecomenbHUx

NIONPUEMCINGAX

What is hotel entertainment? / I1{o Take oprani3aitist J03BiLIS B TOTENI?

Hotel entertainment facilities (sports and recreation; in door entertainment; kids’
entertainment; entertainment for adults) / Po3BaxkanbHi 3akgaau Ta 3aX0ad B TOTETi (CHOPT Ta
BIJIIOYMHOK; BHYTPIIIHI pO3Baru; po3Baru Jyist ITei; po3Baru Ajs J10POCIIHX )

Types of hotel entertainment for guests of different ages / Buau po3sar B rortemi mis
rocrei pi3HOTrO BIKY

Working with kids / Po6ota 3 mitemu

Making a day’s entertainment and activity program / CTBopeHHs J€HHOI pO3BaXKaJbHOI
porpamMu

Preparing a programme of events for an imaginary hotel / ITinroroBka nporpamu 3axoiB
AJI YABHOI'O T'OTCJIIO

Popular hotel entertainment activities around the world / ITonynsipai po3Baru B rotensix y
CBITI

Getting a job in hotel entertainment / Ortpumanas poGotu B cdepi opranizamii
rOTEIbHOrO JO3BLLIA

The perfect worker: general rules for entertainers; qualities and skills needed to be a
successful entertainer / ImeanpHWii mpaliBHUK: 3arajipHi TpaBWia JUIs aHIMATOpiB Ta
OpraHizaTopiB J03BUUIA; SKOCTI 1 HABUYKH, HEOOXIJHI JUIs TOTo, 00 JOCATTH yCHiXiB y cdepi
oprasizariii J03BIJUIsS

Grammar Common collocations / IMTommpeni xonokarii 3 miecnoBamu to keep / to take
/make /do /pay

Language etiquette / Moenuit emuxem

dopMu BUCIOBIICHHsS TpoxaHHsA. Dopmu 3ampomieHb. MoBHI ¢pa3u s BHpPaKEHHS
BiIMOBH / 3a00pOHHM / 3MBYBaHHS Ta HECITIOIIBAHKH.

12



Tema 10. Food tourism. Restaurant industry. In the restaurant /

Xapuysanunsa mypucmis. Pecmopanuna cnpasa. B pecmopani

History and trends in the restaurant industry / Ictopis Ta TeHIEHII PO3BHUTKY
PECTOPAHHOTO rocrnoaapcTBa

Basics of restaurants operations / OcHoBu opranizaiiii poOOTH 3aKjaaiB PeCTOPaHHOTO
rocnogapcCTBa

Types of restaurants. Choosing a restaurant. National cuisine / Buau pecropanis. Bubip
pecropany. HamionanpHa KyxHs

Top restaurants around the world / Haiikparii pectopanu cBitTy

Table manners around the world / TTpaBuna eTukery 3a cToJIO0M

Restaurants services / oOCnyroByBaHHS CIIOKHBadiB y 3aKjiafax pPECTOPaHHOTO
rocnogapcCTBa

Dealing with complaints / Bupimienss ckapr KiIi€HTiB

National cuisine. Describing dishes / Oco0auBOCTI HaliOHAIBLHOTO MEHIO

Food: ingredients and preparation

Food festivals around the world

Introducing the food of a region. Dishes used in local tourist festivals or offered by local
restaurants / IlpexacraBisemo Ky periony. CTpaBu, sKi BHKOPHUCTOBYIOTHCS Ha MiCIIEBHX
TYPUCTUYHUX (I)GCTI/IBaJ'I}IX abo MMPOIIOHYIOTHCA MiCI_IeBI/IMI/I peCTOpaHaMU

Grammar

Relative clauses. Types of relative clauses

Phrases: In the restaurant: taking an order; acting out the restaurant situations.

Table manners around the world. Common expressions used at a table. Phrases used to
express an apology

Tema 11. Urban, rural, ecotourism and sustainable tourism / Micexuu,

CLILCHKUU MA eKOA0TYHULU MYPUIM
Types of tourism / Buau typusmy
Types of tourism common in Ukraine/ Buau Typusmy, noumpeHi B YkpaiHi

What is rural tourism/ 11{o Taxe cinbchbKuii Typusm?

Holiday in the countryside / BiamycTka y cijibChbKili MiCIIEBOCTI

Making a report on a country offering rural tourism / Cxnananss 3BiTy mpo KpaiHy, sika
MPOIOHYE CUTbCHKUI TypHU3M

Grading systems for rural accommodation / Tunu nomenikanb AJsi TYPUCTIB Y CLTBCBKIM
MICLIEBOCTI

Checking people in to a campsite / IlocerneHHs Ta TPOKUBAaHHS Yy KEMITIHTOBOMY
MICTEUKY

Resources for rural tourism or rural attractions.Rural tourism activities / Pecypcu mist
CUIBCHKOTO Typu3My. J{03BULIS AJIs CLIBCHKOTO TYPU3MY

Advantages and disadvantages of holidays in the country side, city holidays, or beach
holidays / ITepeBaru Ta HEeOMIKH BiAMyCTOK Ha CeJli, Y MicTaX a00 IMUISHKHUX KaHIKYIT

Forecasting the weather. Giving a local weather forecast. Making weather predictions.
Weather words / ITporuo3 moroau. MicueBuii mporuo3 morou. CKiIagaHHs IPOTHO31B MTOT0N

Encouraging customers to be sensitive to the environment / 3aoxoueHHs TypuCTiB
6eperTI/1 HABKOJIMIIHE CEPCAOBUIIEC

Geography of urban, rural and ecological tourism / I'eorpadist MicbKOTO, CUTBCHKOTO Ta
€KOJIOTIYHOTO TypU3MY

Ecotourism and Sustainable tourism / Exotypuswm Ta crilikuii Typu3m

Ecotourism in practice / EkoTypu3m Ha IpakTHIli

The concept of «eco-friendly» tours / Konrernirist "ekosoriuno yuctux" Typis

13



Sustainable tourism concepts and definitions / Konremnmiss Ta BH3HAYCHHS CTIHKOIO
TypU3MY

Guidelines for sustainable tourism / KepiBHi MpUHIMITN CTAIOTO TYPU3MY

Minimizing the tourism footprint / 3Beaents 10 MiHIMyMY TYPUCTHYHOTO CJTi Ty

Presenting guidelines to ecotourism operators / IIpencraBicHHsS HacTaHOB OIEpaTOpam
EKOTYpU3MY

Grammar

HaiiGinem BxKWBaHI imenHuxosi ¢ppaszu 3 npuiimennuxamu. OCOOIMBOCTI BKWBAHHS
NPUHMEHHHKIB 3 TPUKMETHUKAMU Ta J1€CITOBAMH.

Tema 12. Specialized tourism. Social tourism / Cneyianizosanuii mypusm.

CoyianvHuti mypusm

Mass tourism and its activities / Macowuii Typu3sm Ta #ioro gopmu

Niche tourism and its types / «HimieBi» pi3HOBHIU TypU3My

Responding to special requests / Peakiiist Ha criemianabHi 3alIUTH

Disability and tourism. Identifying and checking special needs / [uBanigHicTs Ta TypHu3Mm.
BusiBieHHs Ta mepeBipka creliaJbHUX IoTped

Preparing and running as pecialized tour / [liaroroBka Ta mpoBelIeHHS CIEIiali30BaHOTO

Typy
Writing a report on specialized tourism / Harucansst 3BiTy Ipo cremiaini3oBaHui TYpU3M
Unusual types of niche tourism/ He3Buuaiini Buau HIllIEBOTO TYPU3MY
Users and providers of tourism services/ KopucryBaui Ta nocra4ajbHUKHA TYPUCTUYHUX

HOCITyT

Social tourism in Europe / Couianbhuii Typusm B €Bporii

Social tourism in Ukraine / Comianbhuii TypusM B YKpaiHi

Support systems for social tourism / ITinTpuMka comiaibHOTO TYpU3MY

Typical holidays and tourism experiences of young people / Tumosi cBsita Ta TYpUCTHYHI
nepeBaru MoJIoi

The benefits of holidays for young people/ Kopucts BifamycTok 11t MOJIOII

The low-cost revolution: ‘Tourism for all?’/ PeBomorisi moykoctepis: "Typusm s
BCix?"

Low-cost carriers in Ukraine / Jloykoctepu B YkpaiHi

Grammar Prepositional phrases

Language etiquette / Moenuit emuxem

Kynemypni pozbiscnocmi

Tema 13. Business travel and the tourism industry / I'eoepagis oinosoco

mypusmy
International business travel / Mi>xnapoiHi Ai10Bi TOT3 KK
Inbound and outbound business travel / B’i3Hi Ta BUi3Hi 1i10Bi 0i31KK
Business travel terms / YMoBH Ai0BUX MOI340K
Cultural awareness and etiquette / OGi3HaHICTh 3 KyJIbTYPOIO Ta €THKET
Conferences and exhibitions / Kondepenuii Ta BiucTaBku
Jobs in business travel / TIpodecii y cdepi ai1oBoro Typusmy
Business travel to and from your country / JlioBa noi3ka g0 Ta 3 Baioi KpaiHu
The needs of the business traveler / TTotpe0du ninoBoro MauapiBHUKA
Conference equipment and facilities / Koudepeni-odnaananss ta 3acoou
Describing dimensions, capacity and facilities
Comparing conference centers / [TopiBHSIHHS KOHQEPEHI-LIEHTPIB
Grammar Indefinite pronouns
Language etiquette / Moenuit emuxem
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“besneyHi” TeMH JUISI PO3MOBH.

Tema 14. Tourism as a Field of Economics. Tourism today / Typusm sk
2any3b eKOHOMIKU

Recent and current developments in tourism / Ocranni Ta cy4acHi 3MiHH B TypU3Mi

Changes and consequences in tourism development / 3miHu Ta HaciiIKu pPO3BUTKY
TypU3MY

Tourism statistics. Understanding and using statistics graphs and charts/ Cratucruka
Typu3My. Po3yMiHHS Ta BUKOPUCTAHHS CTATUCTHYHUX TpadikiB

Tourism management skills / HaBuuku ynipaBimiHHS TyprU3MOM

Challenges for tourism managers / BUKIHKH 11 MEHEIKEPIB 3 TYPH3MY

Changes in tourism in the last 30 years / 3minu B Typu3Mi 3a octarHi 30 pokiB

Tourism business in Ukraine / Typuctuunwuii 6i3Hec B YKpaiHi

Social and economic conditions for the development of international tourism /
CorianbHO-eKOHOMIYHI IEPEAYMOBHU PO3BUTKY MIKHAPOJAHOTO TYPHU3MY

Factors inhibiting the development of tourism / ®axTopu, 0 TajJbMyHOTh PO3BHTOK
TypU3MY

The crisis in the tourism industry / Kpusa B TypucTuuHiii iHIycTpil

The impact of the economic crisis on world tourism development

Tourism as an economic factor / Typu3sm sik eKOHOMIuHHIA (HaKTOp

Strategic directions of development of the tourist industry of Ukraine / Tourism
development in Ukraine: problems and prospects / Pozsutok Typusmy B YkpaiHi: mpo0iemu ta
MCPCIICKTUBH

Factors that slow down the development of tourism. Global market / ®axropu, o
YIOBUIBHIOIOTh PO3BUTOK Typu3My. [ 1oOanbHUi puHOK

Ukraine in the world market / Micue Ykpaiau Ha CBITOBOMY PUHKY

Tourism as a direction of cooperation with the EU / Typusm sik HanpsiM criiBpoOITHUIITBA
3€C

The main milestones and the concept of tourism development. New types of international
tourist relations / OcHOBHI Bixu Ta KOHIICTIIiSI PO3BUTKY Typu3Mmy. HOBi BUAM MIKHApOIHHX
TYPUCTUYHHUX 3B’SI3KIB

Tourism and environmental problems / Typu3swm ta ekosnoriuni mpobiemu

Classifying the impacts of tourism / Kinacudikariist HacmiakiB Typusmy

Describing the impacts of tourism / Onucyemo BIUTHB Typu3My

Positive and negative social and economic impacts of tourism / ITo3uTuBHI Ta HeraTHBHI
COL1aTbHO-€KOHOMIYHI HACIIJIKU TYpU3MY

Grammar / I pamamuxalinking words

Asking for and giving opinions, agreeing, and disagreeing

Tema 15. Tourist organizations / Typucmuuni opeanizayii

Categories of tourism organizations / Kareropii TypucTHYHUX OpraHi3amii

National Tourist Organizations/ HarioHasibHi TypUCTHYHI OpraHi3ariii

Functions of NTOs / ®yHkiii HallioHATBHUX TYPUCTHYHHUX OpraHi3allii

International regulation of tourism / MixxnapoHe peryatoBaHHS TYPUCTHYHOT TisSUTBHOCTI

World tourism policy and the role of international organizations / CitoBa TypuCTChKa
MOJIITUKA Ta POJIb MIDKHAPOJIHUX OpraHizariii

Organizational and economic conditions of organizations in the international tourism
market / Oprani3aniiHO-eKOHOMIYHI YMOBHU OpraHi3aliii Ha pUHKY MI>KHapOJIHOTO TYPU3MY

Universal international tourist organizations in the system of regulation of international
tourism / VYwiBepcambHi MDKHApOIHI TYpPHCTHYHI OpraHi3amii y CHCTEMi peryIIOBaHHS
MDKHApPOJIHUM TYPH3MOM
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International tourism organizations / Oprasi3aiiii 3 Mi>HapOTHOTO TYPU3MY

The role and importance of the World Tourism Organization / Ponp Ta 3Ha4YeHHs
BcecBiTHBROI TyprCcTHYHOT OpraHi3aii

The role and importance of international tourism associations / Ponp Ta 3Ha4YeHHs
MDKHAPOJIHHX acollialiil Typu3my

Designing a trade fair stand / IIpoexTyBaHHsI BUCTaBKH-IPMapKy

Running meetings / Po6oui napaau

Preparing a market profile / ITizroroska mpodiiio

Market research and national brand image / Jocnimkenus puHKy Ta iMiIpK HalioHAIBHOT
MapKu

Building a brand / TTo6ymosa 6penmy

Categories of tourism organizations / Kareropii TypucTuuHuX opramizaiit

Tema 16. Quality in tourism. Tomorrow’s tourism / AHxicms 6 mypusmi.
Maubymne mypuzmy

Measuring quality in tourism / BumiproBaHHS SKOCTi B TYpH3Mi

The customer journey/ ITogopox kiieHTa

Qualityas surance techniques / Metou 3a0e3medeHHs IKOCTI

Analyzing the quality of customer service / Axai3 siIkocTi 00CITyroByBaHHS KIIIEHTIB

Spoken and written complaint S/ YcHi Ta mucbMOBi cKapru

Written responses to complaints / ITuceMoBi BiAmoBiai Ha cKapru

Giving and receiving feed back well / Hananus ta orpumanHs BiATYKY

Tourism experiences of the future / Typu3sm MaitGyTHBOTO

Presenting the future of tourism / [IpeacraBieHHs MalilOyTHBOTO TYPU3MY

Security and surveillance / be3neka Ta BiAcTeXeHHs

Cultural, social and legal aspects of tourism / KynbTypHWii, comianbHUil Ta MpaBOBUI
ACIICKTU TYpU3MYy

Interaction of world cultures / Bzaemoist cBiTOBUX KyIBTYp

Interaction of Eastern and Western cultures / Bzaemozis kynbetyp Cxony i 3axomy

Cultural policy / KynaprypHa nosituka

The impact of cultural interaction on the development of tourism in the world / Bruus
B3a€MO/I1 KyJIbTYp Ha PO3BUTOK TYpU3MY B CBITI

Cultural integration / KynerypHa iHTerparis

Grammar Expressing future predictions

Asking and answering hypothetical questions

Tema 17. Business Papers and Correspondence in tourism / /linosa

KOpeCnoHOeHYisl 8 Mypu3mi

Documents for travel abroad: passport, visa, insurance policy / JlokymeHTH 11 BUi3ay 3a
KOpAOH: SaKOpI[OHHI/Iﬁ nacmopT, BiBa, CTanOBI/Iﬁ oJIic

At customs. Filling in the customs declaration. Passport and customs control. Schengen
visa. Visa-free regime. Refusal to obtain a visaHa mMuTHwuIli / 3anOBHEHHS] MUTHOI JeKJaparfii.
[TacnopTHuii Ta MuTHUN KoHTpodb. lllenrencpka Biza. bes3BizoBuil pexum. BiamoBa B
OTPUMaHHI Bi3U

Business contacts, meetings, conferences / J1ijioBi KOHTaKTH, 3yCTpidi, HApaIH

Business etiquette in international business / /linoBuii etuker y MixkHapogHOMY Oi3Heci

Business card elements / EnemeHTH Bi3UTHOI KapTKH

Phrases and speech patterns used in business communication and business letters /
®dopMynH 3BepTaHHA Y AJIOBOMY CIUTIKYBaHHS Ta J1JOBUX JIUCTaX

The language of business papers. Structure and types of business letters. Formula for
address, farewell and signature in business letters. Reductions in business papers and
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correspondence / MoBa ainoBux manepiB. CTpykTypa Ta BHOM AUIOBUX JHCTiB. Dopmyna
3BEpPTAHHS, MPOIIAHHS Ta IMIAMUCY B JAUIOBHX JiMcTax. CKOpOYCHHS y NIJIOBUX Mamepax Ta
KOPECIIOHICHIIIT

Travel agency documentation / JJokymeHTallisi TYPHCTUYHOTO ar€HTCTBA

Writing a business letter, drawing up a contract / Hamucanns ainioBoro jucra, CKJIaaaHHs
JIOTOBOPY

Languageetiquette: clichés for expressing consent, disagreement, apology, denial, own
opinion, wishes / MoBHi Kiille 1 BUPaKCHHS 3TOId, HE3rOAM, BHOAYEHHS, 3all€peUCHHS,
BJIACHOI yMKH, TOOQKaHHS.

Tema 18. Employment in the tourism industry / llpayesrawmyeanus 6

MYyPUCMUYHIU 2a]1Y31

Specialists in the tourism industry. Duties / ®axiBui Typuctuunoi ramysi. Cimyx00Bi
000B’sI3KH

Professional and personal qualities of an employee of the tourism industry / IIpodeciiini
Ta OCOOMCTI SKOCTI MpaliBHUKA TYPUCTUYHOI rary3i

Advanced training of tourism workers / IligBumienHs kamidikarii mpariBHUKIB
TYPUCTUYHOI Tajy3i

Documents related to employment: application for employment, CV, certificate,
enrollment, refusal / JlokymeHnTH moB’si3aHi 3 MpaleBIAIITYBAaHHIM: 3asBa MPO MPHIOM Ha
poborty, aBTobiorpadis, cBiIONTBO, 3apaxyBaHHs Ha poOOTY, BiIMOBa

Job interview/ becina momo npanesiamTyBaHHsI

Language etiquette / Moenuit emuxem

TumnoBi ¢pazu BupakeHHS 3rou (MOPO3yMiHHS) / HE3roau / 3amepeueHHs / 00ypeHHs /
po3JpaTyBaHHs / THIBY.

4. CTpyKTYypa BUBYEHHSI HABYAJIbHOI 1N CHHUILTIHA

4.1. TeMmaTHYHUH IJIAH HABYAJBbHOI ANCIHAILIiHA

HazBa temu Kinekicts roanu

[enna popma 3aouHa (hopma HaBUAHHS

y TOMY 9HCITi y TOMY YHCIi

Ne temu

YChOTO
I
n/c
JIab
1HT
c.p
YChOTO
I
n/c
JIab
1H
c.p

=

Tema 1. Modern | 22 12 10
means of
delivering
information /
Cyuacni 3acobu
nepeoaui

iHopmayii

2. | Tema 2. Tourist
motivations.
Marketing and
Promotion in 24 14 10
Tourism/
Momusayis 0o

Mypusmy.
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Mapremune i
peKkaama 8 mypusmi

Tema 3. e-Travel
and Tourist
information
Services /
Typucmuuni
iHgpopmayitini
nocayau

24

12

12

Tema 4.
Touroperators and
Travelagencies/
Typonepamopu ma
mypucmuyuHi
azcenmcemea

27

16

11

Tema 5. Tour as
the main market
product / Typ six
OCHOBHUL PUHKOBULL
npoOyKm

25

14

11

Tema 6. Arrivals /
IIpubymms

18

12

Tema 7. Holiday
representatives at
work and events
management /
Hisinouicmo

aHimamopie ma
opeauizayis 3ax00ie

27

16

11

Tema 8. Hotel
Economy and
Management/
T'omenvne
ZOCI’ZOOClpCI’I’ZGO ma
VAPAGIIHHA
ecomenem

28

16

12

Tema 9. Hotel’s
entertainment /
Opeanizayis
0038151 8
20MeNbHUX
niONpUEMCMBAx

26

14

12

10.

Tema 10. Food
tourism.
Restaurant
industry. In the
restaurant /
Xapuyeanns
mypucmis.
Pecmopanna
cnpasa. B
pecmopaui

26

14

12
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11.

Tema 11. Urban,
rural, ecotourism
and sustainable
tourism / Micekuai,
CInbCbKULL ma
eKOI02TYHULL
mypusm

26

14

12

12.

Tema 12.
Specialized
tourism. Social
tourism /
Cneyianizosanutl
mMypusm.
Coyianvruil
mypusm

26

14

12

13.

Tema 13. Business
travel and the
tourism industry/
Teoepaghin
01086020 MYPUZMY

26

14

12

14.

Tema 14. Tourism
as a Field of
Economics.
Tourism today/
Typusm ax eanysv
EKOHOMIKU

26

14

12

15.

Tema 15. Tourist
organizations/
Typucmuuni
opaauizayii

28

16

12

16.

Tema 16. Quality
in tourism.
Tomorrow’s
tourism / Hxicmo 6
mypusmi

28

16

12

17.

Tema 17. Business
Papers and
Correspondence in
tourism / [linosa
KOpPeCnoHOeHyis 6
mypusmi

28

16

12

18.

Tema 18.
Employment in the
tourism industry /
Ipayesnawimysanus
8 MypuCmudHiu
2anysi

30

18

12

Ycnoro roninH

465

262

203
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4.2. AynuTopHi 3aHATTS
4.2.1. AynutopHi 3aHATTS (IPAKTUYHI 3aHATTSA) TPOBOIATHCS 3TiJHO 3 TEMaMH Ta
00csAroM roJuH, nepeadadyeHnX TEMATUYHUM TIAHOM.
4.2.2. TlnaHu NMPaKTHYHUX 3aHATH 3 Nepe0aYeHuX TeMaTHYHHM ILIAHOM TEM, 3aCO0u
MOTOYHOTO KOHTPOJIO 3HAaHb Ta METOAWYHI PEKOMEHIAIli JUIsi MATOTOBKH [0 3aHSTh
BU3HAYAIOTHCSl B HABYAIbHO-METOJMYHUX MaTepialiaX 3 JUCIUIUTIHY.

4.3. CamocriiiHa po0oTa CTy1eHTIiB

4.3.1. CamocriiiHa poOoTa CTYIEHTIB JeHHOI ()OPMU HaBYAHHS BKIIOYAE 3aBIAHHS 10
OKPEMUX TEM.

4.3.2. 3aBgaHHs U1 CaMOCTIHHOI POOOTH CTYIEHTIB Ta METOJIWYHI peKOMEeHAalii 1o ix
BUKOHAHHSI BU3HAYAIOTHCS B HABYAIIbHO-METOAMYHHUX MaTepiajiax 3 JUCIUILTIHY.

4.3.3. BuxkoHaHHS 1HAMBIAyalbHUX 3aBJIaHb BCIMa CTyJEHTaMU HE € OOOB’S3KOBHUM 1
MOJKE 3JIIHCHIOBATHCA OKPEMHMH CTYACHTaMU 3 BIIACHOI IHIIIaTMBH a00 3a MPOMO3UIIEI0
BUKJIa/1a4a.

4.3.4. TemaTuka iHIUBIAyaJIbHUX 3aBJaHb T4 METOJUYHI PEKOMEH AT 10 iX BUKOHAHHS
BU3HAYAIOTHCS B HABYAIbHO-METOJMYHUX MaTepiaiax 3 JUCHUILTIHY.

4.3.5. InpuBinyasibpHi 3aBIaHHS BHKOHYIOTBCS B MEXKax 4Yacy, BH3HAUCHOTO JIJIs
CaMOCTIHHOT pOOOTH CTY/CHTIB, Ta OIIHIOIOTHCS YACTUHOK BU3HAYCHHX B PO3MiIl 6 1€l
IporpamMu KUTbKOCTI 0ajIiB, BUIJICHUX JIJI CAMOCTIHHOT pOOOTH.

5. MeToau HABYAHHSA Ta KOHTPOJII0
[Tin 9ac npaxmuunux 3aname 3aCTOCOBYIOThCS:

1) TpaauLIHHUN YCHUN BUKJIAJ 3MICTY TEMU;

2) ClIaiiioBa Mpe3eHTallis;

3) JMCKYCiiiHe 00roBOpeHHs NMPOOIEMHUX UTaHb;

4) BUPIIIEHHS CUTYallllHUX 3aB/JaHb;

5) MOB1IOMJICHHSI PO BUKOHAHHS 1HAWBIAYaIbHUX 3aBJaHb.
6) CKJIa/IaHHS OKPEMUX BU[IB JIUCTIB.

Tlomoynuii Konmponb 3HaHb CTY/IEHTIB 3 HABYAJIbHOI TUCLIUIUTIHYU TPOBOJMUTECS Y (hopMax:

1) ycHe onuTyBaHHS HA MPAKTUYHUX 3aHATTIX;

2) BUKOHAHHS IOTOYHHUX KOHTPOJIBHUX POOIT y (hOpMI TeCTyBaHHS;

3) 3axucT niaroronneHoro 3sity 3 IH/I3;

4) cknagaHHS OKPEMUX BUIB IOKYMEHTIB 3a CUTYal[IiHUMHU 3aBJJaHHSMU;

5) 3aXUCT MiJATOTOBJIEHOT0 MyOJIIYHOTO BUCTYIY.

[TincymMKoBHI CEeMECTPOBHI KOHTPOJIb MPOBOJAUTHCA Y (HOPMi YCHO-TUCHBMOBOTO 3aNIIKY
/ek3aMeHy 3 BUKOPUCTAHHSIM TECTOBUX TEXHOJIOTIH, Y TOMY YHCI1 KOMIT IOTEPHHUX.

CtpykTypa 3aJiKOBOrO /eK3aMeHaI[iiHOro OileTy BKIIOYa€ BUKOHAHHS 3aBJaHb Ha
po3ymiHHs mpountanHoro matepiany (Reading Comprehension), Buxopuctanus mosu (Use of
English), ycHe BuCIOBIIOBaHHS 3 TEMHU.

6. Cxema HapaxyBaHH# 0aJiiB

6.1. HapaxyBanHs 06aJiB CTy/IeHTaM 3 HaBUAIBHOI JUCIHUILTIHU 3/IIHCHIOETHCS BiIMOBIIHO
JI0 TaKO1 CXEMH:
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BuBuenHsa HaBYaIbLHOT JUCIUILTIHU

100 6aiiB

OuHa (neHHa, BEUipHS)
(opma HaBUAHHSA

50 GauiB — 3a pe3yabTaTaMu
HaBYaHHS ITiJ] 4ac
MIPaKTHYHHX 3aHSTh

1
20 6amniB — 3a pe3yabTaTaMu

camocTiitHoi poboTu

30 OaiB — 3a pe3yIbTaTaMH
CKJIaJaHHS CEMECTPOBOTO
KOHTPOJTIO

6.2. OOcsar OamiB, 3400yTHX CTYIEHTOM IIiJi YaCc NPAaKTHYHUX 3aHITh, CAMOCTIHHOI
poOOTH CTYIEHTIB Ta BUKOHAHHS IHAMBIAyaTbHWX 3aBJlaHb BHU3HAUYAIOTHCS B HABYAIBHO-
METOJMYHHMX MaTepianax 3 i€l TUCIUILTIHH.

7. PexoMeH10BaHi 1Kepesia

7.1. Ocnoeni 0sxcepena

1. Barker Chris. Boost Your Vocabulary 1 / Ch. Barker. Penguin English Guides.
London, 2001. — 97 p.

2. Barker Chris. Boost Your Vocabulary 2 / Ch. Barker. Penguin English Guides.
London, 2001. — 88 p.

3. Barker Chris. Boost Your Vocabulary 3 / Ch. Barker. Penguin English Guides.
London, 2001. - 93 p.

4. Dubicka Ewonna, O’Keeffe Margaret. English for International Tourism. — Pearson
Educational Ltd, 2003.

5. English Grammar and Vocabulary. 4th edition. First Certificate Language Practice.
MacMillan, 2014— 344 p.

6. Evans Virginia, Dooley Jenny, Garza Veronica. Career Paths: Tourism / V.Evans,
J.Dooley, V. Garza. — Newbury, Express Publishing, 2018. — 39 p.

7. Jacob Miriam, Strutt Peter. English for International Tourism, Pearson Educational
Limited. — Addison Wesley Longman Ltd, 1997.

8. Jones L. Welcome. English for Travel and Tourism Industry: Cambridge University
Press, 1998. — 126 p.

9. Harding K., Henderson P. High Season. English for Hotel and Tourism Industry:
Oxford University Press, 2000. — 175 p.

10. Walker R., Harding K.. Tourism 1. English for careers/ Walker Robin, Harding Keith.
— Oxford University Press, 2010. — 144 p.

7.2. Jlooamkogi 0xcepena
11. Bep6a I'.B., Bep6a I'.I'. Bep6a JI.I'. JloBigHUK 3 TpaMaTUKH aHTJIHCHKOI MOBH (3
BIIpaBaMM): HaBYaIbHUI TociOHuK / I.B. Bep6a, I'.I". Bep0a, JI.I.Bep6a. — K.: Ocgita, 2008. —
414 c.
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12. Manci €.0. Iligpyunuk 3 aHrIiACHKOT MOBHU Uil CTYACHTIB 1 acHipaHTiB HEMOBHUX
dakynpTeTiB / €.0.Manci . — K. : Apii, 2008. — 344 c.

13. Mucuk JI.B., Apuumesceka AJL Ta in. English. Communicative Aspect: ninpyunuk
/ JI.B. Mucuk, A.JI. Apiumesceka, JI.P. Ky3nemnona, JI.JI. Tlommabceka. — K.: Atika, 2000. —
376 c.

14. Haropua 0O.0. Inozemna wmoBa | (AHrmiiicekk amoBa) :HaBYAJIbHO-METOJMYHI
matepiamu / [ykmaa. O.O. Haropna]. — XMenbHUIBKANA : XMEIbHHUIIBKUN YHIBEPCUTET
yropaBiiHHSA Ta paBa, 2011. — 22 c.

15. Dooley Jenny, Evans Virginia. Grammarway 4 / J.Dooley, V.Evans. — Newbury,
Express Publishing, 2010 — 278 p.

16. Evans Virginia. Round-Up 5/ V. Evans. — Madrid, Pearson Education Limited, 2014
—209 p.

17. McCarthy Michael, O’Dell Felicity. English Vocabulary in Use: Upper-intermediate
Level: migpyunuk / M.McCarthy, F.O’Dell. — Cambridge, Cambridge University Press, 2007. —
309 p.

18. Murphy R. Essential Grammarin Use / R. Murphy. — Cambridge University Press,
2007. - 319 p.

19. Thomson A.J., Martinet A.V.. A Practical English Grammar. / A.J. Thomson, A.V.
Martinet. — Oxford, Oxford University Press, 2007. — 383 p.

8. Inghopmayinni pecypcu ¢ Inmepnemi

1. First impressions count for a lot [Enexrponnuit pecypc]. — Pexum mocrtymy :
http://www.willcocks.co.uk/Introductions.htm

2. What language do you speakin Britain? [Enexkrponnuii pecypc]. — Pexxum goctymy:
http://woodlandsjunior.kent.sch.uk/customs/questions/ language.html.

3. British Culture, British Customs and British Traditions [Enexrponnuii pecypc]. —
Pexxum noctymy: http://www.learnenglish.de/culture/ educationculture.htm.

4. Oxbridge unites for no confidence motion against government [EnexTpoHHwmii
pecype]. — Pexum moctymy : http://www.politics.co.uk/news/2011/06/02/ oxbridge-unites-for-
no-confidence-motion-agai.

5. UNWTO sustainable tourism definitions -
www.world.tourism.org/frameset/framesustainable.html

6. World Hotel Link — www.whl.travel/sustainabletourism

7. Association of Events Organization — www.ae0.0rg.uk

8. Events Industry Alliance — www.eventsindustryalliance.com

9. International Congress and Convention Association — www.iccaworld.com

10. International Festival and Events Association — www.ifea.com.
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